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The use of qualitative research methodologies in tourism is growing; however there are
concerns over the quality and rigour of some studies and the way they have been written
up and justified to audiences. This research note presents ten common problems with qua-
litative research that the authors have encountered while reviewing journal articles and
examining theses, with the aim of stimulating discussion as to what constitutes good qua-
litative research and how best to present qualitative findings in a tourism context. Issues
covered include the consideration of philosophical underpinnings, detail about the meth-
odological approach, reflexivity, sampling, the use of thick description, the importance of
creating a narrative and demonstrating the trustworthiness of the study.
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INTRODUCTION

While the volume of qualitative research within tourism has been growing over the
past decade, there are question marks over some of its quality. The aim of this
research note is to identify a series of common problems with this type of research
which relate either to the way that the research has been designed and carried out
or the way that the study has been explained, justified and presented to readers.
They are not meant to be exhaustive, but are merely those that we have encountered
on a regular basis as reviewers of journal articles and examiners of theses within tour-
ism that are based on qualitative research. It is hoped that this research note will be a
starting point for discussion.

All of the points raised, we feel, are germane to published qualitative research across
the board; but we have oriented them towards tourism research, mainly through citation
of published studies in the tourism literature, to illustrate what we regard as some exam-
ples of good practice in the field. These references are not exhaustive, and we acknowl-
edge there is a solid body of methodologically sound work across tourism studies that
has not been cited here. In addition, we acknowledge there is a difference between writ-
ing a thesis and writing a journal article in terms of the depth of methodological analysis
that can be covered, although we argue that, even within the constraints of writing a
journal article, a detailed discussion of methodology is imperative.

1 CONSIDERATION OF PHILOSOPHICAL UNDERPINNINGS

Some researchers present a clear rationale for why they have undertaken qualitative
research for their particular study but fail to engage with or provide details of its
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philosophical underpinnings. In particular, the paradigm – or worldview – of research
is often not mentioned. While there are tight word limits imposed for most journal
articles, we feel that it is essential for researcher(s) to at least provide a brief outline
of their research paradigm for the reader. Paradigms have been likened by Denzin and
Lincoln (1998: 26) to a ‘net’, in that they contain ‘the researcher’s epistemological,
ontological and methodological premises’. We like to use another metaphor – that
of the foundations of a house. Without a solid structure to build on, what is created
may lack substance and consistency. The selection of a paradigm within which
research is conducted has important implications for the research design and the
actions taken by the researcher, including the way that findings are presented and
interpreted (Creswell/Poth 2018; Jennings 2007).

For example, those conducting research based on a social constructivist or interpre-
tivist paradigm are generally trying to stand in the shoes of those who they study, and
are open to a multiplicity of views rather than looking for a single truth or reality
(Guba/Lincoln 1994). Examples of studies that have provided a statement of the con-
structivist/interpretivist research paradigm used in the research are Matteucci and
Filep (2017) and Tucker (2020). A pragmatist paradigm, on the other hand, is con-
cerned with achieving a practical outcome, and this more flexible approach can incor-
porate both quantitative and qualitative data. See, for example, the mixed-methods
study by Magrizos et al. (2021) or the work of Vongvisitsin and Wong (2021: 3),
where pragmatism ‘guided [their] study towards empirical inquiries to solve problems
in different circumstances of actions’. The researcher’s views about the nature of truth
under the pragmatist paradigm are therefore fluid, depending on what they are trying
to achieve from the research (Creswell/Poth 2018; Jennings 2007). Failing to under-
stand these different underpinnings can lead to contradictions in what is being pre-
sented. Thus, some researchers acknowledge that employing qualitative research
allows them to explore multiple perspectives, but then use strongly positivist lan-
guage, such as explaining that they are aiming to ‘measure’ or ‘demonstrate’ some-
thing. They appear to be looking for a single answer to a problem, which suggests
a worldview that is inconsistent with a qualitative approach. Others praise qualitative
research approaches for the ability to explore rich nuances of language, yet subse-
quently stray into counting and documenting the number of times something is said
by participants, which again reflects a more positivist outlook on research. Being clear
about the paradigm up front and making sure that the research has been carried out
and presented in accordance with that paradigm helps avoid these inconsistencies.

2 DETAIL AND JUSTIFICATION OF THE METHODOLOGICAL APPROACH

Another common concern with published qualitative research is that it appears to have
been carried out in the absence of a methodological approach. Creswell and Poth
(2018: 65) argue that these studies are less ‘sophisticated’ than those which use a
clear methodological approach, as the latter allows the researcher a way of ‘organizing
ideas that can be grounded in the scholarly literature of qualitative research’. As with
a research paradigm, a methodological approach is based on particular philosophical
underpinnings, which guide each step of the research design, including the writing-up
phase. The five most popular approaches, as identified by Creswell and Poth, are nar-
rative analysis, grounded theory, ethnography, phenomenology and case study
research, and each has its own research traditions. Adopting a methodological
approach requires the researcher to understand its philosophical and disciplinary
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roots (Jennings 2001). Some examples of well-articulated methodological approaches
in the tourism literature are: Tomassini et al. (2019), illustrating the use of narrative
analysis in their study of small tourism businesses; Matteucci and Filep (2017) in their
application of grounded theory to research on tourist experiences of flamenco dancing
in Spain; and Gao and Wu (2017), who present a case study of rural tourism in Yuanjia
Village in China.

The selection of an appropriate methodological approach will depend on the type
of research problem being considered. If the purpose of the research is to study
another culture, then ethnography might be appropriate. Thus, Tucker (2020)
employed ethnographic techniques during fieldwork that stretched over 25 years to
study women who were working in or running tourism businesses in Göreme, Turkey.
Conversely, if there is a focus on the lived experience of a group of people, where
each shares the experience of the other, then a phenomenological approach makes
sense, illustrated by Yoo et al.’s (2016) study of the travel experiences of individuals
accompanying their partners to a conference. The paradigm within which the
researcher locates themselves is also relevant when considering the right methodolo-
gical approach to adopt. For example, a grounded theory study may suit those who
situate themselves within a post-positivist paradigm as it may allow for a very sys-
tematic and structured approach to their qualitative research, particularly when it
comes to the processes for data analysis (see Strauss/Corbin 1998). A study that is
based on a clear paradigm and methodological approach has the right structural under-
pinnings, and many of the decisions that need to be taken by the researcher in the
design of their study become obvious as a result.

3 EVIDENCE OF REFLEXIVITY

A good qualitative study acknowledges the position of the researcher within their
research, yet few researchers typically discuss reflexivity when writing up the findings
of a study. Reflexivity is the ‘process of reflecting critically on the self as researcher…
coming to know the self within the processes of research itself’ (Guba/Lincoln 2000:
183). This includes placing on the record the researcher’s background with respect
to the study, their values, pre-knowledge and any reason that might have inclined
the researcher to pre-judge what they might find and for which they should account.
Tracy (2010: 842) argues that reflexivity should be a feature of all stages of the
research process. For example, she observes that ‘self-reflexive researchers examine
their impact on the scene [when gathering data] and note others’ reactions to them’, as
well as when they write up findings: ‘Self-reflexivity encourages writers to be frank
about their strengths and shortcomings.’ Tracy refers to this as an example of sincerity
in a researcher and, in turn, an element of the trustworthiness of a study. Recent arti-
cles in a tourism context that clearly highlight the reflexivity of their authors include
Pung et al. (2020), Ma et al. (2020) and Hollas et al. (2021).

4 DISCUSS METHODOLOGY IN A LOGICAL ORDER

In writing up how the research was designed and undertaken, it is important to present
this in a logical order, which will be roughly chronological. This is an orderly way to
structure a comprehensive narrative about the methodology employed in a study, and
is in line with the expectations of the reviewers and readers. The point behind such a
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layout is to better allow another researcher to duplicate, critique and understand how
the research was conducted. To not follow an obvious chronological order is likely to
be highly confusing. It is akin to reading a recipe for baking a cake where the process
of icing and decorating the cake is discussed before the method of creating the cake
mixture. Even though this sounds like simple common sense, it is disappointing to see
the high number of research studies in which the key elements of the research process
are structured in an unordered – almost random or ‘scattergun’ – manner. This affects
the transparency of the research (Tracy 2010) if the process of conducting the research
is unclear.

Ideally, the description of research methodology should follow roughly five chron-
ological stages. An example of the use of this structure is McWha et al. (2018). The
first concerns early design issues, such as the research paradigm and approach, which
the researcher would have considered at the beginning of the study. From this a dis-
cussion of design should flow, including the rationale for choosing interviews, focus
groups, mixed methods or other methods of data collection. Having decided on the
appropriate methods, the discussion should move on to how the research was set
up and then conducted. Again, it is necessary to provide a chronological narrative
of the various steps that were taken.

Accordingly, a second section should entail descriptions of the criteria for the iden-
tification of research participants, followed by details of how they were approached
and whether or not any declined to participate. Following this, the criteria for the
number of participants or sources of data should be discussed. Having detailed recruit-
ment, the third section should discuss and justify the process of data collection. The
fourth section should be an explanation of recording and managing data, including
any transcription of audio forms of data, followed by details of member reflections,
any revisions required and the completion of a final transcript. Data analysis needs
to be considered as the fifth step in the process. Here, details of the method of analysis
and any software used should be provided. While there might be a temptation to cover
analysis of data earlier as it is such an important and complex stage, nonetheless, to
avoid confusion, it is best to keep it in its proper place in sequence. The methodology
section should also discuss the trustworthiness of the study, either at the conclusion of
the section or throughout as appropriate – for example when discussing certain
aspects of the research design that are argued to demonstrate trustworthiness. Some
of these stages of research are discussed in more detail below.

5 CLEAR EXPLANATION ABOUT SAMPLING STRATEGIES

How participants were selected (or ‘sampled’) for a qualitative study always needs to
be explained clearly. Unfortunately this is sometimes glossed over, leaving reviewers
and readers confused and puzzled as to why particular participants were approached
to take part in a study. The ideal is to engage in purposive sampling, where partici-
pants are selected for a logical reason – typically because they have a strong connec-
tion to the phenomenon or case being studied (Creswell/Poth 2018). Two examples
illustrate this. First, a study of tourist experiences in a particular national park should
aim to select participants who have actually visited that national park (for example
Alazaizeh et al. 2019). Second, a study of how disabilities affect tourist motivations
and expectations should target participants who either have the lived experience of
a disability or health or social service professionals with experience of working
with people with disabilities (for example Yau et al. 2004 and Small et al. 2012).
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In such an instance it may even be that tourism operators with relevant experience of
working with tourists with disabilities are included in the sample. In all these cases the
researchers needed to clearly explain why they chose the participants in order to
address the aims of the study.

Some studies may aim to select from large populations with general characteristics,
such as tourists or event attendees, or select from broad demographic classes. On the
other hand, the nature of the researchmight call for participants to be selected from tightly
focused groups. It may be that only a small number of people have had these experiences,
for example mountaineers (Pomfret 2012) or professional travel writers (McWha et al.
2018). It may be that the research has a supply-side focus and the purposive sampling
needs to be from managers or owners of tourism businesses. These are characterised
as elite participants and are ‘people who are especially knowledgeable … commonly
in positions of authority or power by virtue of their experience and understanding’
(Gillham 2007: 55). By their very nature only small numbers of these participants
are available and, accordingly, a study might only gather data from a handful. Counter-
balancing their small numbers, these elite participants are often highly knowledgeable
and articulate, thereby providing detailed and profound insights. All of this needs to be
carefully explained, mindful that some reviewers and readers may be more inclined
towards quantitative studies, which generally aim for large samples.

Purposive sampling precludes two common trends. The first is that ‘rules of thumb’
should not be used to justify sample sizes in qualitative studies. While Dworkin (2012:
1319) notes in relation to qualitative research ‘An extremely large number of articles,
book chapters, and books recommend guidance and suggest anywhere from 5 to 50 par-
ticipants as adequate’, she also goes on to say: ‘All of these pieces of work engage in
nuanced debates when responding to the question of “how many” and frequently
respond with a vague (and, actually, reasonable) “it depends”.’ It is therefore not
enough to state that 20 people were interviewed ‘in line with’ a previous study. That
previous study might have had very different aims and research questions, might utilise
a different methodological approach or target a completely different type of participant.
A rationale for the numbers selected is necessary – ideally showing that the number of
participants was sufficient to address the research questions of the relevant study. For
example, Soulard et al. (2019) provide a rationale for the low response rate for their
study of transformative tourism providers and explain that data saturation was reached.
The second is that convenience sampling is to be avoided. This is particularly the case
where students are used as a proxy for tourists in a study. This is only acceptable if the
student experience is integral to the study. An example of this would be a study of the
tourist experiences of students during their summer holidays. Even using students as a
proxy for young people is fraught with difficulties. A study of young backpackers
should be based on interviews with young backpackers, not students who just happen
to also be young.

6 DETAILED DISCUSSION AND JUSTIFICATION OF DATA COLLECTION
AND ANALYSIS

The methodology section of a thesis or journal article needs to provide sufficient
information so that a study could be replicated by another researcher and to justify
what has been done. There is therefore a need for detail about the sources and meth-
ods of data collection (for example interviews, focus groups); the ways these data
were recorded (for example audio, video, written notes) and stored (particularly
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privacy and security considerations with respect to data); and how these data were
analysed. A particular method of collecting data might be mentioned, without stating
its purpose for the study. For example, researchers may talk at length about doing
interviews, but never clarify why interviews were a necessary source of data for
the study. They might not refer to where they took place and why, how they were
conducted and any issues that were encountered, such as noise or other distractions.
The techniques for data analysis are often not explained in any depth, other than to
mention that a thematic analysis or content analysis took place. In contrast, studies
by Wyatt et al. (2021) and Price and Kerr (2018) have outlined and justified the meth-
odology employed in their qualitative studies so that the research design is clarified
for readers.

It is also important to link the sources of data, the methods of data collection and
the process of data analysis back to the choice of paradigm and methodological
approach so that they are consistent with each other (for example Frost et al.
2020). This is one of the reasons why it is so important to document the paradigm
and methodological approach up front in a methodology section, so that the reader
can evaluate whether what has been done is in line with these underpinnings. Thus,
in an ethnographic study, one would expect to find that the researcher has been heav-
ily immersed in the culture that they are studying, often by fieldwork or time in situ,
such as occurs in Tucker (2020). A case study generally involves multiple sources of
data (for example Gao/Wu 2017), while a phenomenographic study is often based
purely on interview data to explore the lived experience of a particular group of indi-
viduals (Creswell/Poth 2018; Szarycz 2009), as illustrated in the study by Laing and
Mair (2015).

7 PROJECTING THE VOICE OF THE INTERVIEWEES

A major strength of qualitative research is that it allows the ‘voice’ of those who were
interviewed to come through. Ideally this occurs through quotations, which allow the
reader to imagine that they are listening directly to the people who had those experi-
ences or opinions. These quotations might come from interviews, but could also be
obtained from other sources such as diaries, letters or social media posts. Good prac-
tice aims for a mixture of short and long quotes so that it doesn’t look like only the
longest and most detailed answers have been selected, leading to a skewed narrative.
It also recognises the importance of thick description through long quotes of about a
paragraph in length. These are often highly powerful as the person recounts their story
in their own words. Such quotes may gain impact through being amusing, emotional
or just simply well put – examples of the benefits of thick description.

A number of practices need to be avoided in presenting interview data. Generally,
quotes should not be presented in tables, as this strips them of valuable context. The
counting of responses is also to be avoided. Qualitative research searches for depth
and nuanced perspectives. This precludes counting statements, such as ‘ten respon-
dents mentioned this motivation, whereas only six mentioned an alternative motiva-
tion’. Nor should paraphrasing be overdone. Simple statements that the participants all
agreed about something should be avoided. A common mistake is to search for con-
sensus: highlighting those of a particular opinion – which might attractively seem to
be the answer – and omitting those who held different views. Human groups are typi-
cally diverse, and this needs to shine through in the findings. Finally, there needs to be
sufficient data – demonstrated by quotes – that convinces reviewers and readers that
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this was a well-organised and worthy study. The alternative – describing a detailed
study in the methods section and then only having a small number of quotes in the
findings – leads to doubts about the conclusions reached by the researchers. For
examples of effective presentation of quotes in the findings sections, see Laing and
Mair (2015) and Filep et al. (2017).

Good qualitative research aims to ‘weave’ these quotes through strong narrative
themes, balancing the quotes of those interviewed with the observations and analysis
of the researcher. One of the best examples of this technique is Arnould and Price’s
(1993) study of white-water rafters, which contains a vivid expression of the experi-
ences of these individuals. This is a skill, and for most researchers it needs to be prac-
tised and refined over time. As Tracy observes (2010: 843): ‘To illustrate data’s
complexity, researchers are advised to show, meaning that they provide enough detail
that readers may come to their own conclusion about the scene. This is contrasted
[with] the author [simply] telling the reader what to think.’ Merely providing exam-
ples or a series of quotes from participants, without any attempt to weave through an
analysis of what has been said, is therefore problematic.

8 USE OF THICK DESCRIPTION

One of the chief values of a qualitative approach is that it enables researchers to
explore the rich and nuanced experiences of their participants. The need to provide
thick description when presenting research findings is another challenging aspect of
writing up good qualitative research. It requires the researcher to provide details
and context behind behaviour or experiences that are being studied, as well as the
emotions that are at play and the complexity of relationships between individuals
(Denzin 1989; Ponterotto 2006). It brings the participants’ quotes to life, and gives
them verisimilitude (Ponterotto 2006) – a sense that they are true or accurate. Exam-
ples of the employment of thick description in a tourism study can be seen in Marci-
nek and Hunt (2019) and Dillette et al. (2019).

Thick description may be facilitated by tacit knowledge, which is gained through a
deep understanding or immersion in a subject being studied, so that the researcher is
aware of small nuances under the surface or of things that only an insider would nor-
mally know about (for example Frost et al. 2020). This often requires extended time in
the field gathering data (Tracy 2010), where the researcher is able to observe the sur-
roundings of their participants or share a casual conversation in order to shine a light
on hitherto misunderstood or underexplored aspects of our world.

9 CREATING A NARRATIVE

Presenting qualitative findings is an art rather than a science, with the aim of creating
a compelling narrative that is trustworthy or credible. Tracy (2010: 845) argues that
‘At the [very] least, qualitative research must be presented with clarity, avoid jargon,
and be comprehendible to the target audience. However, evocative writing goes even
further.’ It needs to create a story around the data, which includes the analysis of
the researcher. There are many ways to do this, and what might be appropriate
may depend on the methodological approach selected by the researchers. Creswell
and Poth (2018) provide some examples of writing up qualitative research that they
feel are a useful guide, based on the five most common methodological approaches.
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Articles we regard as examples of evocative writing include Arnould and Price (1993),
Filep et al. (2017) and Dillette et al. (2019).

The link with trustworthiness (see below) is that the reader should be able to see
how the researcher has arrived at their conclusions by comparing the data that have
been presented and the researcher’s analysis of that data. The reader may not neces-
sarily agree with that precise interpretation, so long as the interpretation is a credible
one based on the data. Links between the qualitative findings and the relevant litera-
ture should also be included at some point, whether in the same section as the findings
or in a separate discussion section. Tracy (2010: 840) calls this an example of mean-
ingful coherence, where the study ‘meaningfully interconnects literature, research
questions/foci, findings, and interpretations with each other’. See, for example
Frost et al. (2020) and Dillette et al. (2019). The researcher should examine whether
the findings support or potentially extend the existing literature, or appear to contra-
dict what has been found previously, so that the contribution to theoretical knowledge
is evident.

10 TRUSTWORTHINESS

We have noted the importance of clarifying the trustworthiness or credibility of a qua-
litative study if it is to be taken seriously (Decrop 2004). This can incorporate a num-
ber of elements, with Tracy (2010) arguing for eight markers of quality qualitative
research that could be used to show trustworthiness. They are: (a) a worthy topic;
(b) a rigorous study; (c) sincerity of the researcher; (d) credibility of the research;
(e) resonance of the findings for audiences; (f) the study makes a significant contribu-
tion; (g) the study has considered and is based on ethical principles; and (h) the study
has meaningful coherence. Some of the ways that these aspects can be demonstrated
include: providing adequate detail about the methodology employed in the study; self-
reflexivity of the researcher; allowing participants to reflect on what they said or the
study findings (member reflections); and the use of thick description. Examples of
discussion on trustworthiness within the methodology section of a journal article in
a tourism context include a study of travel writers’ experiences by McWha et al.
(2018) and Laing and Mair’s (2015) research on social inclusion in festivals from
an organiser’s perspective. This information helps to build a case for a reader that
the research has been conducted to the highest standards, and the findings are both
rigorous and credible.

CONCLUSION

This research note outlines typical problems we have encountered in qualitative
research within a tourism context, which we hope will provide a roadmap for present-
ing such research within journals and theses. There are no doubt other issues that
could have been raised, but as a starting point we cover what we regard as essential
issues for qualitative researchers to consider. These are: (1) the importance of explain-
ing the philosophical underpinnings of a study, particularly the research paradigm; (2)
the need to cover the methodological approach of a study; (3) reflexivity of the
researchers; (4) a structure and order to discussions on methodology; (5) the necessity
for clearly outlining the sampling strategy and (6) the data collection and analysis pro-
cess; (7) allowing the voice of the interviewees to be heard; (8) the use of thick
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description; (9) presenting a compelling or evocative narrative; and (10) demonstrat-
ing trustworthiness of the study findings. References are provided to show how these
issues have been addressed in various published studies, to illustrate the practical
application of the points raised.

Establishing communities of practice to network with other colleagues specialising
in qualitative research might be a way to improve the quality of qualitative research in
tourism, both in its design and the way that the findings are written up. There is a need
for high-level discussions of the concepts and practices of qualitative research, stimu-
lating much-needed debate and an ongoing exchange of ideas about what constitutes
rigorous qualitative research in the tourism literature.

REFERENCES

Alazaizeh, M.M., Hallo, J.C., Backman, S.J., Norman, W.C., Vogel, M.A. (2019): Giving voice
to heritage tourists: indicators of quality for a sustainable heritage experience at Petra, Jor-
dan, in: Journal of Tourism and Cultural Change, 17(3), 269–284.

Arnould, E.J., Price, L.L. (1993): River magic: extraordinary experience and the extended ser-
vice encounter, in: Journal of Consumer Research, 20(1), 24–45.

Creswell, J.W., Poth, C.N. (2018): Qualitative Inquiry and Research Design: Choosing Among
Five Approaches, 4th edn, Thousand Oaks, CA: SAGE Publications.

Decrop, A. (2004): Trustworthiness in qualitative tourism research, in: Goodson, L., Phillimore,
J. (eds), Qualitative Research in Tourism: Ontologies, Epistemologies and Methodologies,
New York: Routledge, 174–176.

Denzin, N.K. (1989): Interpretive Interactionism, Newbury Park, CA: SAGE Publications.
Denzin, N.K., Lincoln, Y.S. (1998): Introduction, in: Denzin, N.K., Lincoln, Y.S. (eds), Collect-

ing and Interpreting Qualitative Research, Thousand Oaks, CA: SAGE Publications, 1–34.
Dillette, A.K., Benjamin, S., Carpenter, C. (2019): Tweeting the Black travel experience: social

media counternarrative stories as innovative insight on# TravelingWhileBlack, in: Journal
of Travel Research, 58(8), 1357–1372.

Dworkin, S.L. (2012): Sample size policy for qualitative studies using in-depth interviews, in:
Archives of Sexual Behavior, 41, 1319–1320.

Filep, S., Macnaughton, J., Glover, T. (2017): Tourism and gratitude: valuing acts of kindness,
in: Annals of Tourism Research, 66, 26–36.

Frost, W., Frost, J., Strickland, P., Maguire, J.S. (2020): Seeking a competitive advantage in
wine tourism: heritage and storytelling at the cellar-door, in: International Journal of Hos-
pitality Management, 87, 102460.

Gao, J., Wu, B. (2017): Revitalizing traditional villages through rural tourism: a case study of
Yuanjia Village, Shaanxi Province, China, in: Tourism Management, 63, 223–233.

Gillham, B. (2007): Research Interviewing: The Range of Techniques, Maidenhead, UK:
McGraw-Hill.

Guba, E.G., Lincoln, Y.S. (1994): Competing paradigms in qualitative research, in: Denzin, N.
K., Lincoln, Y.S. (eds), Handbook of Qualitative Research, Thousand Oaks, CA: SAGE
Publications, 105–117.

Guba, E.G., Lincoln, Y.S. (2000): Paradigmatic controversies, contradictions, and emerging
confluences, in: Denzin, N.K., Lincoln, Y.S. (eds), Handbook of Qualitative Research,
2nd edn, Thousand Oaks, CA: SAGE Publications, 163–188.

Hollas, C.R., Jamal, T., Woosnam, K.M. (2021): Host self-esteem in volunteer tourism, in:
Journal of Sustainable Tourism, URL: https://doi.org/10.1080/09669582.2021.1888112.

Jennings, G. (2001): Tourism Research, Milton, Qld: Wiley.
Jennings, G. (2007): Advances in tourism research: theoretical paradigms and accountability,

in: Matias, A., Mijkamp, P., Neto, P. (eds), Advances in Modern Tourism Research, New
York: Springer, 9–35.

166 Journal of Qualitative Research in Tourism, Vol. 2 No. 2

© 2021 The Author Journal compilation © 2021 Edward Elgar Publishing Ltd

https://doi.org/10.1080/09669582.2021.1888112


Laing, J., Mair, J. (2015): Music festivals and social inclusion: the festival organizers’ perspec-
tive, in: Leisure Sciences, 37(3), 252–268.

Ma, Y., Hardy, A., Ooi, C.S. (2020): Researching Chinese tourists on the move, in: Journal of
China Tourism Research, 16(2), 214–229.

Magrizos, S., Kostopoulos, I., Powers, L. (2021): Volunteer tourism as a transformative experi-
ence: a mixed methods empirical study, in: Journal of Travel Research, 60(4), 878–895.

Marcinek, A.A., Hunt, C.A. (2019): Tourism and cultural commons in the Ecuadorian Amazon,
in: Journal of Tourism and Cultural Change, 17(4), 449–466.

Matteucci, X., Filep, S. (2017): Eudaimonic tourist experiences: the case of flamenco, in: Lei-
sure Studies, 36(1), 39–52.

McWha, M., Frost, W., Laing, J. (2018): Travel writers and the nature of self: essentialism,
transformation and (online) construction, in: Annals of Tourism Research, 70, 14–24.

Pomfret, G. (2012): Personal emotional journeys associated with adventure activities on pack-
aged mountaineering holidays, in: Tourism Management Perspectives, 4, 145–154.

Ponterotto, J.G. (2006): Brief note on the origins, evolution, and meaning of the qualitative
research concept ‘thick description’, in: The Qualitative Report, 11(3), 538–549.

Price, R.H., Kerr, M.M. (2018): Child’s play at war memorials: insights from a social media
debate, in: Journal of Heritage Tourism, 13(2), 167–180.

Pung, J.M., Yung, R., Khoo-Lattimore, C., Del Chiappa, G. (2020): Transformative travel
experiences and gender: a double duoethnography approach, in: Current Issues in Tourism,
23(5), 538–558.

Small, J., Darcy, S., Packer, T. (2012): The embodied tourist experiences of people with vision
impairment: management implications beyond the visual gaze, in: Tourism Management, 33
(4), 941–950.

Soulard, J., McGehee, N.G., Stern, M. (2019): Transformative tourism organizations and glo-
calization, in: Annals of Tourism Research, 76, 91–104.

Strauss, A., Corbin, J. (1998): Basics of Qualitative Research: Techniques and Procedures for
Developing Grounded Theory, 2nd edn, Thousand Oaks, CA: SAGE Publications.

Szarycz, G.S. (2009): Some issues in tourism research phenomenology: a commentary, in: Cur-
rent Issues in Tourism, 12(1), 47–58.

Tomassini, L., Font, X., Thomas, R. (2019): The case for linguistic narrative analysis, illu-
strated studying small firms in tourism, in: Tourism Geographies, 23(1–2), 344–359.

Tracy, S.J. (2010): Qualitative quality: eight ‘big-tent’ criteria for excellent qualitative research,
in: Qualitative Inquiry, 16(10), 837–851.

Tucker, H. (2020): Gendering sustainability’s contradictions: between change and continuity, in:
Journal of Sustainable Tourism, URL: https://doi.org/doi:10.1080/09669582.2020.1839902.

Vongvisitsin, T.B., Wong, A.K.F. (2021): Organisational change towards LGBTQ+ inclusion
in hospitality and tourism: managerial perspectives, in: Tourism Management, 86, 104331.

Wyatt, B., Leask, A., Barron, P. (2021): Designing dark tourism experiences: an exploration of
edutainment interpretation at lighter dark visitor attractions, in: Journal of Heritage Tour-
ism, 16(4), 433–449.

Yau, M.K.S., McKercher, B., Packer, T.L. (2004): Traveling with a disability: more than an
access issue, in: Annals of Tourism Research, 31(4), 946–960.

Yoo, H., McIntosh, A., Cockburn-Wootten, C. (2016): Time for me and time for us: conference
travel as alternative family leisure, in: Annals of Leisure Research, 19(4), 444–460.

Ten markers of quality in designing and publishing qualitative tourism research 167

© 2021 The Author Journal compilation © 2021 Edward Elgar Publishing Ltd

https://doi.org/doi:10.1080/09669582.2020.1839902

	Ten markers of quality in designing and publishing qualitative tourism research
	Introduction
	1 Consideration of philosophical underpinnings
	2 Detail and justification of the methodological approach
	3 Evidence of reflexivity
	4 Discuss methodology in a logical order
	5 Clear explanation about sampling strategies
	6 Detailed discussion and justification of data collection and analysis
	7 Projecting the voice of the interviewees
	8 Use of thick description
	9 Creating a narrative
	10 Trustworthiness
	Conclusion
	References



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


